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My Background



“Marketing is no longer about 
the stuff that you make, but 
about the stories you tell.”

Seth Godin



Think of your 
favorite 
song.

What makes it appealing? 
Is it easy to remember? 
Is it something you could easily 
sing?
Why is it meaningful?





3 steps



“Keep it simple, singable and 
sincere.”

The Sherman Brothers



A good story is:

simple
repeatable

sincere



Keep it 
simple and 
ask ...

What is your message?
Is it getting lost in the clutter?
Is it easy to understand?
Will it lead to your goal?
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"This book, which was a rather 
thrilling tale, told an adventurous 

story. It was a very engaging read, 
which brought to mind several 

thoughts that I will break down for 
you."



Instead, try this:



"I enjoyed reading this thrilling 
adventure. Let me tell you why."



"[ORGANIZATION] launches new 
ways to deliver joy to those in need 

across the United States."



Instead, try this:



"Delivering Happiness: 
[ORGANIZATION] finds new ways to 

bring joy to families in need."



Keep it 
sincere and 
ask ...

Do you mean it?
Can you stand behind it?
Can you put action to it?
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"We're here for you."



Make it 
repeatable 
and ask ...

Is it easy to repeat?
Can they put it in their own words?
Is it catchy?
Will your audience want to share it?
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"Just do it."



"Just do it." – Nike



"There are some things money 
can’t buy. For everything else, 

there’s ..."



"There are some things money 
can’t buy. For everything else, 

there’s MasterCard ..."



"You're in good hands with ..."



"You're in good hands with 
Allstate."



"America runs on ... "



"America runs on Dunkin."



Think of your 
favorite 
campaign 
or story.

Why was it interesting?
Did you tell others about it?
How did it make you feel?
Did it inspire you to take action?



Think about how these were 
simple, repeatable and 
sincere stories that made an 
impact.

Let's look at 
some 
examples



The 
triumphant 
potato 
return

Taco Bell announced the return 
of their beloved potatoes in a 
very Taco Bell way.



Humor: 
Challenging 
the status 
quo 







Leaning in: 
An 
unexpected 
challenge

The fundraising campaign that 
turned into an internet 
sensation.



"I don't see how dumping a 
bucket of water on your head 
can cure a disease."

"Exposure like this is what the ALS 
community needs so we can 
even attempt to find a cure and 
reversal for people living with 
this insidious disease."



What was 
the impact? $115M

in 2014

raised



Emotion: 
What you do 
matters

The impact of Make-A-Wish: 70+ 
Children are diagnosed with 
critical illness every day. 





What makes 
this video 
work?

It's emotional.
It's powerful.
It tells a simple story.
It has a call to action.



A good story 
isn't boring.
It makes you think. It makes 
you act. It makes you share. 
It evokes emotion. It informs 
you. It makes you better.



Simplicity
Repeatability
Sincerity



That's a wrap!


